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Canadian Mustard Seed Supply-Demand Estimates
(acres, metric tons)

Year                         2004       2005       2006       2007       2008
Acreage             783,000    532,000    335,700    435,000    624,000
Yield                          860        843        720        579        717
Production          305,500    203,400    109,700    114,300    203,000
Carryin 92,000    194,000    190,000     91,000     20,000
Stocks              397,500    397,400    299,700    205,300    223,000
Disappearance                                                   
Aug-Oct Exports      22,404     28,303     40,518        N/A        N/A
Percent of Forecast  16.8 %     18.5 %     30.7 %        N/A    N/A
Europe                   41,879     44,317     53,719     46,600 48,200
Americas               56,369     57,911     74,377     62,900  67,000
Pacific Rim           17,993     28,495     22,478     19,600   41,500
Arab/Africa                2,786      2,445      2,398      2,900      3,200
Total Export       119,027    133,167    152,972    132,000    159,900

Seed/Waste/Other     68,053     57,652     38,978     36,380    28,010
Domestic                  16,420     16,580     16,750     16,920     17,090
Usage                  203,500    207,400    208,700    185,300 205,000
Carryover               194,000    190,000     91,000     20,000 18,000
Usage/Stocks             95.3 %     91.6 %     43.6 %     10.8 % 8.8 %
Forecasts by STAT Market Research based on data from Statistics Canada      
Created Dec 15, 2007
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Challenges/Opportunities

• Other Commodities
• Freight (Truck , Rail ,Container ,Ocean)
• Drought + Acreage base in Eastern Europe
• Traceability, MRL’s, Moisture, Quality
• Variety Specific
• Buyers call
• Overall value of mustard between grower and End 

use customer.
• Other uses for mustard.



Values in 2008

• Overall Demand In Market
• Grower mindset on selling price
• How many Acres in 2008?
• Contracted vs Spot
• Quality / Quantity
• Weather
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