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Presenter
Presentation Notes
SFGA – at least until this afternoon as my term is up
- a grower-directed association dedicated to the production and marketing of premium quality Saskatchewan-grown fruit. A voluntary non-profit association, the SFGA is interested in the development of a strong and vibrant fruit industry.

CHC - The Canadian Horticultural Council (CHC) is a voluntary, not-for-profit, national association which represents the dynamic and diverse sector of Canadian agriculture known as horticulture.��The CHC's members are primarily involved in the production and packing of over 120 horticulture crops comprised of fruit and vegetables. The CHC has been committed to promoting the interests of its members since 1922.  
CHC Mission
The CHC's mission is an unwavering commitment to advance the growth and economic viability of horticulture by encouraging cooperation and understanding to build national consensus on key issues, so as to deliver unified and clear representation to governments and other national and international parties. 
CHC Mandate
The CHC has a clear mandate to be a strong and active presence in the nation's capital on behalf of the sector by bringing issues to the attention of the Minister of Agriculture and Agri-Food Canada, and other federal and provincial ministers and departments, as directed by membership.
�
LB - Local Bounty seeks to forge relationships among farmers, chefs and the general public in order to strengthen local food economies in Saskatchewan. This will be achieved through advocacy, promotion and special events focusing on great local food. 
LB Vision
Saskatchewan is well known for its agricultural production and for its creative cuisine based on the local bounty. The rural economy is vibrant with well-developed, sustainable and eco-friendly local food systems. Farmers and their communities are self-sufficient, and more consumers are demanding and eating healthy local foods.
LB Values
We believe a local food industry is essential to a healthy and prosperous rural way of life.
 We support farmers, gardeners and processors who are producing healthy, delicious food for local consumption.
 We value the chefs who serve local food to their patrons, and encourage more chefs to purchase and prepare locally-produced food. 
 We value local food produced with environmentally-friendly farm practices.
 We value the power of communication to build the local food system.
��
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When growing a plant with no history and a major weather event occurs then we find ourselves all in the same boat.

2010 was a challenging year following a challenging year in 2009. Many of us planted in the same couple of years so our plants are of similar age. 2010 was a record for moisture. We also saw significant die back in the spring resulting most likely from an unusual fall (cold October, warm November.

Most things in life as not caused by one thing. Although our society seems to feel there is a magic pill for everything. In Horticulture if you combine several stressors then a plant may be in trouble. The University gave us a very hardy plant in the cherries. No one knows how quickly the damaged plants will regain full production.

This fact will be very important to us growing perennial crops. If they are damaged a couple times in thirty years how many years can we expect reduced production.



Formed just over 4 years ago
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When we established CCPI we set out four areas of concern…production, processing, marketing, and research. Those stand today as issue areas that we need to focus on.



Formed just over 4 years ago



Formed just over 4 years ago

marketing study
 started by SFGA

 processing plant study
 Prairie Jewel trademarked
Web site established
 currently ADF Variety Variations study

Presenter
Presentation Notes
In four short years we have accomplished a lot. It is your support through CCPI memberships that make us strong.



Formed just over 4 years ago
FUTURE:
 constituents in products & pits
 healthy foods in schools
 soil temperature & moisture maps
 cost of production
 new products for producers
 environmental impact

Presenter
Presentation Notes
CCPI has a lot of work ahead of them. We need your support to continue through joining.



Formed just over 4 years ago
FUTURE:
 agronomic issues
 how fast will plants recover their
production after a weather event
 how can we enhance pollination
 factors that affect it

marketing & research

Presenter
Presentation Notes
There are two areas of concern: agronomic (what happens in the field) and marketing/research (who funds it and what is needed).



Formed just over 4 years ago

CCPI AGM at Green Trades
 new Board of Directors
memberships fees set at $39.00

Presenter
Presentation Notes
Mel Annand, , Loretta Bors (comptroller/treasurer & marketing), Ed Bueckert, Keith Burton, Marty Elder, Cora Greer (secretary), and myself (President)

We heard members who voiced their opinion that it was very expensive for them to join several groups. We encourage you to join several groups and speak up. To that end CCPI has lowered its annual membership fee to $39. But we need you to help by joining. It is only through numbers that we will be strong.
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If you have questions on any of the activities

ask now or ask any of the Directors
If you have suggestions or concerns

please pass them on at any time

Enjoy the rest of the SFGA Day!
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